1. 75

>R BT R

Sales Volume by Brand

(Bifir : F4—A. %) (1000Case, %)

2011451 ~9 A =45 201051 ~9F =% R
2011 1-9Result 2010 1-9Result Balance
BE AL BE i 17424 H=E KR
Volume Share Volume Share Volume %

| h . | — 7
Coca—Cola 6,553 15.6 6,577 15.2 A24 A04

a A - a3 — 3 ¥ A
Coca—Cola Zero 2,053 49 2,173 5.0 A120 A55

2 7 v 5
Fanta 3,180 7.6 3,285 7.6 A105 A32

P 3 - b 7
Georgia(Coffee Drink) 6,740 16.1 7,060 16.3 A321 A4S

3’ i:4 ES *®
Sokenbicha(Blended Tea) 2,345 5.6 2,654 6.1 A309 A116

& &
Ayataka(Green Tea) 1,713 41 1,165 2.7 547 47.0

7 9 T ) 7 V3
Aquarius(Sports Drink) 5,889 14.0 6,642 15.4 A753 A113

v -5 - F - 7T X
ILOHAS (Mineral Water) 2,169 5.2 1,654 3.8 515 31.1

2 8 7 3 v F &

Flagship Brands Total 30,641 73.1 31,210 72.2 A569 Al18

& ()] X 2 & Y
Morinomizudayori(Mineral Water) 1,085 2.6 1,012 2.3 73 7.2

h + & r 2 A
Canada Dry 851 2.0 804 1.9 47 5.9

=

Huang(Oolong Tea) 1,227 29 1,364 3.2 A137 A10.1

f x*® it =
Kochakaden (Black Tea) 936 2.2 967 2.2 A3l A32

T = v oYy A 4 K
Minute Maid 1,253 3.0 1,217 28 36 29

7 - - n 4 ¥ =
Qoo/Hi—C(Fruit Juice) 1,262 3.0 1,368 3.2 A105 A77

% 0] th
Others 4,680 11.2 5,265 12.2 A 586 Alld

a B

Total 41,936 100.0 43,208 100.0 A1272 A2)9
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2. IN\VTr—IRIBRFEH

Sales Volume by Package

(BAfI: F7—-R. %) (1000Case. %)

20114E1~9 A L& 201041 ~9 A =4E B
2011 1-9Result 2010 1-9Result Balance
BE WAL BE WAL BE R
Volume Share Volume Share Volume %
a—FrT )

Returnable Bottle 553 1.3 579 1.3 A26 A45
~350ml 2,063 4.9 2,525 5.8 A463 A183
~555ml 9,479 926 9,040 20.9 440 49

P | - 1000m| 201 0.5 352 0.8 A152 A430

T ~
1500ml 2,586 6.2 2,714 6.3 A128 A47
~2000m! 6,325 15.1 7,090 16.4 A765 A108
&
Sub Total 20,654 49.3 21,721 50.3 A1,068 A49
~200ml 5,515 13.2 5,812 135 A207 A5
f ~250ml 376 09 615 14 A239 A38.9
C
A 350m| 3,275 7.8 3,137 73 138 44
~ ~500ml 351 0.8 520 1.2 A169 A325
=
Sub Total 9,516 927 10,084 233 A567 A56
REILE
Bottle Can 715 17 700 16 15 22

Oy 8 —

Syrup*Powder 9,667 231 9,332 216 335 36
Zott
Others 831 2.0 793 18 38 48
att
Total 41,936 100.0 43,208 100.0 A1272 A29




3. FrRILAIERSEE

Sales Volume by Channel

(BT : F5—-A. %) (1000Case. %)

20114F1~9 A LK 20106F1~9 A £ ¥R
2011 1-9Result 2010 1-9Result Balance
HE B HE B nE ¥im=E
Volume Share Volume Share Volume %
A — AN —
Supermarket 12,286 29.3 13,322 30.8 A 1,036 A738
C \"% S
A Convenience Store 4,279 10.2 4214 9.8 65 1.5
7|dlE & - & B B
,F\. ‘; Liquor shop,Grocery shop 2,089 5.0 2,243 5.2 A154 A6Y9
v | n [#& B 5
A | ¢ Restaurant,Fast food 6,814 16.2 6,505 15.1 309 47
° |® ()] #h
Others 4,438 10.6 4,592 10.6 A 155 A34
&
Sub Total 29,906 71.3 30,877 71.5 A9T71 A3l
ILY—ER
Full service 12,029 28.7 12,331 28.5 A302 A24
& W
Total 41,936 100.0 43,208 100.0 A1272 A29
FENYR: FI—VEINEEREDFETYT—IMNIBETIE SRR (LHABBELICHTEL-EROFTYR).
BBEANTRL—av (AR#HET. T LEEEE) LTV EBREORFTELED
TILY—ER: LUAEE. BREERBEL. ARL—ay (MRHT. T L2EHEE)ETIEDRR

A EEE 2011 FIARBRETOFrRIVICEDIEET,
Advance:
Full Service:

Ordinary sales (operations done by customers)
Full operation service by Bottlers. (mainly with vending machine)
Note : Sales volume is based on channel of Sep.2011
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