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Sales Volume by Brand

(BAGI: Fh—A. %) (1000Case. %)

201041 ~3A =M 20094 1~3 A RH& 1
2010 1-3Result 2009 1-3Result Balance
HE WAL HE AL HE BigE
Volume Share Volume Share Volume %
a yal = — P4
Coca—Cola 1,767 15.8 1,901 16.6 A135 A7
a A a - 3 ¥ n
Coca—Cola Zero 521 46 417 3.6 104 249
o 3 - v 7
Georgia (Coffee Drink) 2,509 224 2,449 21.4 60 24
7 9 I 1) 7 A
Aquarius(Sports Drink) 956 8.5 1,015 8.9 A59 A58
3’ i:4 ES #*®
Sokenbicha(Blended Tea) 606 54 621 54 A15 A24
2 7 v 5
Fanta 859 1.7 908 7.9 A49 A54
& 8 7 2 b F &
Flagship Brands Total 7,217 64.4 7,311 63.9 A94 A13
h ¥ o r > A
Canada Dry 230 20 246 2.1 A16 AGS
- (& C & ) & &
Hajime/Ayataka(Green Tea) 419 3.7 499 44 A81 A16.2
g
Huang(Oolong Tea) 376 34 423 3.7 A47 Al11
L #* 1€ =
Kochakaden (Black Tea) 408 3.6 393 34 14 3.7
h Y < b #®
Karada Meguricha (Blended Tea) 96 0.9 116 1.0 A20 A171
=T X2 0L I F — 52 — X
Mineral Water 523 47 437 3.8 86 19.8
T = v oYy A 4 K
Minute Maid 305 2.7 279 24 25 9.1
2 - AN
Qoo/Hi—C(Fruit Juice) 387 35 431 3.8 A45 A104
% )] th
Others 1,244 11.1 1,309 114 A65 A50
a B
Total 11,202 100.0 11,444 100.0 A242 A21
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Sales Volume by Package

(BB : F7-R. %) (1000Case. %)

201041 ~3 A& 20094E1~3 A £ i
2010 1-3Result 2009 1-3Result Balance
o= Bk H= Bt o= g =
Volume Share Volume Share Volume %
Yya—+JI
Returnable Bottle 171 15 219 1.9 A48 A219
~350ml
964 8.6 922 8.1 42 45
~500ml
1,776 15.9 1,670 14.6 107 6.4
P ~1000ml
E 61 0.5 77 0.7 A16 A213
T ~1500ml
760 6.8 807 7.1 A47 A58
~2000ml
1,311 11.7 1,432 125 A121 A84
Bt
Sub Total 4873 435 4,909 42,9 A36 A07
~200ml
2,147 19.2 2,123 18.6 24 1.1
ra ~250ml
I 184 1.6 238 2.1 A53 A225
2 ~350ml
. 634 5.7 611 53 23 3.8
~ ~500ml
88 0.8 113 1.0 A25 A224
Bt
Sub Total 3,053 27.3 3,085 27.0 A31 A10
REILE
Bottle Can 188 1.7 297 2.6 A110 A3638
2Oy s —
Syrup-Powder 2,737 24 4 2,726 238 11 0.4
ZDith
Others 180 1.6 208 18 A28 A136
&t
Total 11,202 100.0 11,444 100.0 A242 A21
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Sales Volume by Channel

(BBL: FH7—-A, %) (1000Case. %)

20104F1~3A R 200941~ 3 A 24 B
2010 1-3Result 2009 1-3Result Balance
BE Wtk BE Wtk BE g =
Volume Share Volume Share Volume %
A - AY —
Supermarket 2,861 255 3,019 26.4 A157 Ab52
(o3 \Y S
A Convenience Store 1,127 10.1 1,074 9.4 52 49
70| dfE B - & & &
,I} ‘; Liquor shop,Grocery shop 572 5.1 640 5.6 AG67 A105
Ol = & 3
A c Restaurant,Fast food 1,889 16.9 1,908 16.7 A19 A10
¢ |® ) e
Others 1,239 11.1 1,221 10.7 19 1.5
Hi
Sub Total 7,689 68.6 7,862 68.7 A172 A22
ILY—ER
Full service 3,513 314 3,583 31.3 A70 A19
& &
Total 11,202 100.0 11,444 100.0 A242 A21
FENYR: Fr—VlE INEEHEDFFRYT—TIMIBFTIES KRR (A ABR/ELICHFEL-BAROFTEYRE).
BEBENARL— 30 (B RHER. TLEEEF) LTV SEREORTLET
TILH—EX: LA EE. BERBEFREL. ARL—ay (B RHR. TLEEEF)ETIHEDRR

EEEIE, 2010F3 B KBETOF v RIVICEDEET,

Advance: Ordinary sales (operations done by customers)

Full Service: Full operation service by Bottlers. (mainly with vending machine)
Note: Sales volume is based on channel of Mar.2010
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