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Sales Volume by Brand

(ZEaA-3—5KRr)Y)

(200941 H ~20094E12 AETHELR)
Jan.1,2009 to Dec.31,2009

(BHFe/s %) (1000case %)

2009 X 20084F E#E 1R
09Result 08Result Balance
HE AL e AL e 1R

Volume Share Volume Share Volume %Change

a B . a — 2
Coca—Cola 8,563 15.7 9,029 15.9 A 466 A52

3 A - a3 — 3 + 0
Coca—Cola Zero 2,239 4.1 1,522 2.7 718 472

% E| - o 7
Georgia(Coffee Drink) 9,906 18.2 10,678 18.8 A771 A72

7 9 T 1) 7 A
Aquarius(Sports Drink) 6,613 12.1 7,220 12.7 A607 A8 4

K e ES %
Sokenbicha(Blended Tea) 3,973 6.6 3,868 6.8 A 295 A76

7 7 v 2
Fanta 4,400 8.1 4,515 7.9 A115 A25

E & J 5 > F i
Flagship Brands Total 35,294 64.8 36,830 64.7 A 1536 A42

h + ¢l ~ 2 1
Canada Dry 1,029 1.9 1,087 1.9 A58 A53

- (&F C ®» ) - # E
Hajime/Ayataka(Green Tea) 2,402 4.4 2,623 4.6 A220 A84

12

Huang(Oolong Tea) 1,901 3.5 1,942 3.4 A A21

I #* 1t =
Kochakaden (Black Tea) 1,370 2.5 1,602 2.8 A233 A145

ok 5 = P #*
Karada Meguricha(Blended Tea) 583 1 1 739 1 3 A 1 57 A21 2

TR ITINIF— 2 = K
Mineral Water 3% 2,730 5.0 2,331 4.1 398 17.1

S . G
Minute Maid 1,557 2.9 1,573 2.8 A15 A10

29 - - N A4 L =
Qoo/Hi—C(Fruit Juice) 1,905 3.5 2,064 3.6 A 158 A77

< ) ft
Others 5,713 10.5 6,111 10.7 A 399 A65

a &t
Total 94,484 100.0 56,901 100.0 A2418 A42

¥ FOKEXY. SFHI7.WAIEET

note: The brand of Mineral Water includes IROHAS. Morinomizudayori, Minaqua.
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Sales Volume by Package

(ZEzA-a—5KRRrI2HY)

(2009418 ~2009F 12 AETHER)
Jan.1,2009 to Dec.31,2009

(B Fe/s % (1000case*%)
20094 E4E 2008 E#& 1R
09Result 08Result Balance
BE T 0E MR =) R
Volume Share Volume Share Volume %Change
Ja—+JIL
Returnable Bottle 807 1.5 876 1.5 AG9 A79
~350m| 3,390 6.2 3,595 63  A205 A57
~500m| 9,995 18.3 9,682 17.0 313 3.2
P ~1000ml 308 0.7 503 09| A105| A208
T .
1500ml 3,403 6.2 3,239 5.7 165 5.1
~2000ml 8.304 15.2 8.269 145 35 0.4
it
Sub Total 25 491 468| 25288 44.4 203 0.8
~200m| 8.396 15.4 9,573 16.8| A1177] A123
& | ~250m 998 1.8 1,056 19 A58  A55
C
A 350ml 3,982 73 3,496 6.1 486 13.9
~ | ~S00ml 588 1.1 1,046 18|  A459] A438
it
Sub Total 13,964 256 15172 267 A1.207 A8O
RhILE
Bottle Can 1,089 2.0 1.809 32| A720] A398
SRy Ty E—
Syrup-Powder 11,989 220 12481 219  A492 A39
Zott
Others 1144 21 1275 22| A131] A103
e
Total 54 484 1000/ 56,901 1000 A2418 A42




(ZEE3A-a—5HRr) YD)

F )L R ERSE (20094 1 F ~20094F 12 A ETHEH)
Sales Volume by Channel Jan.1,2009 to Dec.31,2009
(B Fc/s %) (1000case-%)
2009 E#E 2008 E#E 1R
09Result 08Result Balance
HE R HE R HE 1R
Volume Share Volume Share Volume %
A — N —
Supermarket 16,044 294 15,810 27.8 235 1.5
C \Y S
A| Convenience Store 4,957 9.1 5,082 8.9 A125 A25
7dE E - & & &
,I} ; Liquor shop,Grocery shop 3,078 5.6 3,533 6.2 A 455 A129
> nl|& B I&
A c¢| RestaurantFast food 8,430 15.5 8,654 15.2 A224 A26
°lz ) 1t
Others 5,930 10.9 6,419 11.3 A 490 A76
Hi
Sub Total 38,438 70.6 39,498 69.4 A 1,059 A2
TILH—ER
Full service 16,046 294 17,404 30.6 A 1358 A8
a &t
Total 54,484 100.0 56,901 100.0 A2418 A42
T KRN R: FI—VE INREREDFH/YI—TIMNIBTIESHR R (UL BBELECHFELZEROFEY
BR5E) . B/EENIRL—2av (BERHEE. TLEEEF) LWL SEREOKRTLET
TILY—ER: LS EE. BRBEREL. ARNL—ay (B RHR. TLEEEF)ZTIHEDRR

FHE(X, 2009F12AKBETOF Y RILIZEDEFET,

Advance: Ordinary sales (operations done by customers)
Full Service: Full operation service by Bottlers. (mainly with vending machine)

Sales volume is based on channel of Dec.’09.
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