TSR RFER

Sales Volume by Brand

(ZEaA-3—5KRr)Y)

(20094E1 § ~2009F9 A £ THELE)
Jan.1,2009 to Sep.30,2009

(BHFe/s %) (1000case %)

2009 1~9 B =& 20084F1~9 A £4E =315
2009 1-9 2008 1-9 Balance
HE AL e AL e 1R

Volume Share Volume Share Volume %Change

a B . a — 2
Coca—Cola 6,614 15.8 6,916 15.9 A 303 A44

a A a - 3 £ 0
Coca—Cola Zero 1,733 42 1,129 2.6 604 53.5

% E| - o 7
Georgia(Coffee Drink) 7177 17.2 7,889 18.1 A712 A90

7 9 T 1) 7 A
Aquarius(Sports Drink) 5,363 12.8 5,961 13.7 A599 A100

K e ES %
Sokenbicha(Blended Tea) 2,828 6.8 3,056 7.0 A227 A74

7 7 v 2
Fanta 3,476 8.3 3,513 8.1 A37 A1l

E 8 J 3 v F 3
Flagship Brands Total 27,190 65.1 28,464 65.3 A1274 A45

h + ¢l ~ 2 1
Canada Dry 755 1.8 800 1.8 A 46 A57

- (&F C ®» ) - # E
Hajime/Ayataka(Green Tea) 1,870 45 2,006 4.6 A 136 AG3

12

Huang(Oolong Tea) 1,444 3.5 1,419 3.3 25 1.8

I #* 1t =
Kochakaden (Black Tea) 955 2.3 1,160 2.7 A 205 A177

ok 5 = P #*
Karada Meguricha(Blended Tea) 467 1 1 591 1 4 A 1 23 A209

TR ITINIF— 2 = K
Mineral Water 3% 2,088 5.0 1,822 4.2 266 14.6

S . G
Minute Maid 1,177 2.8 1,201 2.8 A24 A20

29 - - N A4 L =
Qoo/Hi—C(Fruit Juice) 1,472 3.5 1,572 3.6 A99 AG.3

< ) ft
Others 4,318 10.3 4,558 10.5 A239 A52

a &t
Total 41,736 100.0 43,592 100.0 A 13856 A43

¥ FOKEXY. SFHI7.WAIEET

note: The brand of Mineral Water includes IROHAS. Morinomizudayori, Minaqua.
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Sales Volume by Package

(ZEzA-a—5KRRrI2HY)

(20094E1 A ~2009F9 A = THEHE)
Jan.1,2009 to Sep.30,2009

(B Fe/s % (1000case*%)
20094 1~9 8 =& 20084 1~9 8 =& 1R
2009 1-9 2008 1-9 Balance
nE MR BE MR nE R
Volume Share Volume Share Volume %Change
Ja—+JIL
Returnable Bottle 600 1.4 639 15 A39 A60
~850m! 2,442 5.9 2577 59|  A136 A53
~500ml 7.895 18.9 7.710 17.7 184 24
E ~1000ml 396 0.8 410 0.9 A384 A 205
T ~
1500ml 2601 6.2 2 465 5.7 136 5.5
~2000ml 6,601 15.8 6,434 14.8 167 26
it
Sub Total 19,864 476| 19597 45.0 267 1.4
~200m! 6,067 145 7,025 16.1] A958] A136
& ~250ml 751 1.8 833 19|  A82|  A99
C
A 350ml 3,240 78 2826 6.5 414 14.7
~ | ~o00ml 494 1.2 901 21 A407|  A452
it
Sub Total 10,552 253 11585 266| A1033 A8Y
ReILE
Bottle Can 857 21 1,422 33|  A566] A398
vayF Ry —
Syrup-Powder 9,001 216 9,317 214  A316 A34
ot
Others 862 21 1,031 24|  A169] A164
&t
Total 41,736 1000| 43592 1000| A1.856 A43
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Sales Volume by Channel

(ZEEzA-a—5Rr)Y)

(200941 H ~20094F 98 £ THEE)
Jan.1,2009 to Sep.30,2009

(Bfii:Fc/s-%)(1000case %)

20094 1~9 A £4& 20084 1~9 8 £4& YRR
2009 1-9 2008 1-9 Balance
HE 5407454 HE 540744 HE iR
Volume Share Volume Share Volume %
A — /N —
Supermarket 12,572 30.1 12,293 28.2 279 2.3
C V S
A| Convenience Store 3,771 9.0 3,882 8.9 A110 A28
7dE B - & & &
/}} ; Liguor shop,Grocery shop 2,388 5.7 2,749 6.3 A361 A13.1
> nl|B B I5
A c¢| RestaurantFast food 6,322 15.1 6,469 14.8 A146 A23
kS )] fth
Others 4474 10.7 4,869 11.2 A 395 AS.1
&t
Sub Total 29,528 70.8 30,262 69.4 A733 A24
TILH—EX
Full service 12,208 29.2 13,330 30.6 Al 122 A84
& @t
Total 41,736 100.0 43,592 100.0 A 1856 A43
TENYX: Fr—UE. INEEHREDFFRYI—IMNIBITIESRR (BB B/ELICHFEL-BAROFRY
BR5E) . BREANAARL a3V (AAHR. TLEEEE) LTV HSERBORTLET
JILY—EX: LA EE. BREESREL. ARL—av (AaHRE. T LeEEH)ETIHEDRR

X, 2009F9 A KBHETHDFYRILIZCEDEET,

Advance:
Full Service:

Sales volume is based on channel of Sep.’09.

Ordinary sales (operations done by customers)

Full operation service by Bottlers. (mainly with vending machine)
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