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Sales Volume by Brand (B Fc/s%) (1000case*%)
20094 L 48] 20084F L 4 5] ¥ R
1st half FY2009 1st half FY2008 Balance
g - 47424 HE - 47424 R WinE
Volume Share Volume Share Volume %

a h . a — >
Coca—Cola 4,186 16.4 4,178 15.8 7 0.2

a A - 3 — 3 ¥ 0
Coca—Cola Zero 1,048 41 610 2.3 438 71.8

o 3 - % 7
Georgia(Coffee Drink) 4778 18.7 5,335 20.2 Ab557 A 104

9 I ) 7 A
Aquarius(Sports Drink) 2,851 11.1 3,117 11.8 A 266 A 85

x L = %
Sokenbicha(Blended Tea) 1,654 6.5 1,758 6.6 A103 Ab5)9

7 7 v 5
Fanta 2,096 8.2 2,106 8.0 A10 A 05

#2 88 7 5 v F &t
Flagship Brands Total 16,614 64.9 17,105 64.6 A491 A 29

h + 5 K 2 4
Canada Dry 486 1.9 496 1.9 A10 A 20

- (F L ®» ) - & E
Hajime/Ayataka(Green Tea) 1,140 45 1,238 4.7 A98 A 79

g

Huang(Oolong Tea) 899 3.5 853 3.2 46 54

L * 1€ =
Kochakaden (Black Tea) 667 26 765 2.9 A97 A 127

bil B 2 b 3
Karada Meguricha(Blended Tea) 295 1.2 367 1.4 A7l A 195

SR NL I F— 42— X
Mineral Water 1,109 43 1,064 4.0 45 42

fE = v v A A4 K
Minute Maid 722 2.8 719 2.7 3 0.4

g = = N 4 ¥ =
Qoo/Hi—C(Fruit Juice) 930 3.6 963 3.6 A33 A 34

% ()] 1t
Others 2,735 10.7 2,896 10.9 A161 A 55

& Bt
Total 25,597 100.0 26,465 100.0 A868 A 33
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Sales Volume by Package

(B Fc/s-%) (1000case-%)
20094F F 3 H 20084F E # ® W
1st half FY2009 1st half FY2008 Balance
BE R BE R BE ERE
Volume Share Volume Share Volume %
JyaR—+7
Returnable Bottle 415 1.6 415 1.6 Al A02
~350ml 1,678 6.6 1,719 6.5 A4 A24
~500ml 4,333 16.9 4273| 16.1 59 14
E ~1000ml| 182 0.7 208 0.8 A26| A124
T ~1500ml| 1,664 6.5 1,565 5.9 99 6.3
~2000ml| 3,740 14.6 3537| 134 203 5.7
2
Sub Total 11,598 453 11,303| 427 295 2.6
~200ml 4084 16.0 4747 179 AG63| A140
1F
- ~250m| 506 2.0 578 2.2 A73| A126
C
A ~350ml 1,894 7.4 1,710 6.5 183 10.7
N
- ~500m 295 12 489 18 A194| A397
&t
Sub Total 6,779| 265 7525 284 A746 A99
TFr L&
Bottle Can 568 2.2 788 3.0 A219| A278
YAYT = INPH—
Syrup - Powder 5720 223 5817| 220 A97 A17
ZoM
Others 518 2.0 618 2.3 A100| A16.1
& 3
Total 25,597| 100.0 26,465| 100.0 A868 A33




F2 LB ﬂ&gﬂﬁﬁ (Bf1:Fc/s-%)(1000case %)

Sales Volume by Channel 20094 E357 20084F E 454 ¥ R
1st half FY2009 1st half FY2008 Balance
BE 1544 nE 1544 £ iR
Volume Share Volume Share Volume %
R — A -
Supermarket 7,401 28.9 7124| 26.9 2717 3.9
C \ S
Convenience Store 2,265 8.8 2,345 8.9 AS80 A 34
SlFE 5 - & &2 &
lh( ‘; Liquor shop,Grocery shop 1,531 6.0 1,730 6.5 A200) A 115
v|n (& b= g
A
: Restaurant,Fast food 3,994 15.6 4,004, 15.1 A10 A 02
% ()] 1t
Others 2,763 10.8 2,976 11.2 A213 A 72
i
Sub Total 17,954| 7041 18,179| 68.7 A225 A 12
INY—ER
Full service 1644] 299 8,286 31.3 A643 A 78
& &
Total 25,597| 100.0 26,465| 100.0 AB868 A 33
TR R: Fr—lE IRELGEDFRYI—TIMIBEHRIESRR (LA ABBELICHELL-BAROFRYRTE).
BRABENARAL—av (HAHHE. TLEEEF) LTLWSARBORTELED
IILHY—ER: LHAERE, BRBEREL. AL — a3 (BaHR. RLEEHF)ZTIEDRR
=ML, 20096 ARBETHDF v RILICETEET,
Advance: Ordinary sales (operations done by customers)
Full Service: Full operation service by Bottlers. (mainly with vending machine)

Note : Sales volume is based on channel of Jun. 09
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