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Sales Volume by Brand
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2008 F EAE 2007 K =R
08Result 07Result Balance
HE BRtE HE BRtE HE iR
Volume Share Volume Share Volume %

a h - a — P4
Coca—Cola 10,479 18.4 9,916 17.2 563 5.7

o 3 - o 7
Georgia(Coffee Drink) 10,678 18.8 10,874 18.9 A196 A18

7 Y I 1 7 R
Aquarius(Sports Drink) 1,220 12.7 1,780 13.5 A560 A72

/3 -4 ES E:S
Sokenbicha(Blended Tea) 3,868 6.8 4,404 1.7 A536 A122

E B 7 3 v F %
Flagship Brands Total 32,244 56.7 32,974 51.3 A730 A22

7 7 v 2
Fanta 4,515 19 4,119 1.2 396 9.6

h ¥ 5 F 2 14
Canada Dry 1,087 1.9 1,113 1.9 A26 A23

- ( (& (o 9] )
Hajime (Green Tea) 2,512 44 2418 4.2 95 3.9

=

Huang(Oolong Tea) 1,942 34 1,979 34 A37 A19

L *® 1€ =
Kochakaden (Black Tea) 1,602 2.8 1,608 2.8 A6 AO4

» B 12 & *®
Karada Meguricha(Blended Tea) 739 1.3 867 1.5 A128 A148

& 0 K E &£V = r 97

Morinomizudayori-Minaqua

(Mineral Water) 2,331 4.1 2,215 3.8 117 5.3

= = v v A 4 F
Minute Maid 1,573 2.8 1,425 2.5 147 10.3

9 = - n 4 ¥ =
Qoo-Hi—C(Fruit Juice) 2,064 3.6 2,109 3.7 A46 A22

% ) 1t
Others 6,293 11.1 6,744 11.7 A450 A6.7

&
Total 56,901 100.0 57,570 100.0 A669 Al2
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Sales Volume by Package

(ZEaH-a—35KRM) 5

20084E £ #E 20074 SE24F b4
08Result 07Result Balance
#= - 3744 #= R #= i
Volume Share Volume Share Volume %
ya—+JiL
Returnable Bottle 876 15 892 15 A16 A8
~350ml
3,595 6.3 3,610 6.3 A15 A04
~500ml
m 9,682 17.0 9,738 16.9 A56 A0S6
p ~1000ml
£ 503 0.9 528 0.9 A25 A48
T ~1500ml
m 3,239 5.7 3,263 5.7 A24 A07
~2000ml
8,269 14.5 8,165 14.2 103 1.3
)
Sub Total 25,288 444 25,305 440 A17 A0
~200ml
9,573 16.8 9,313 16.2 260 2.8
~250ml
& ™ 1,056 19 1,026 18 30 29
2 ~350ml
. 3,496 6.1 3,269 5.7 227 6.9
- ~500ml
m 1,046 18 1.238 22 A191 A155
Bt
Sub Total 15,172 26.7 14,846 25.8 325 2.2
REILE
Bottle Can 1,809 32 2,632 46 AB823 A313
2Oy e —
Syrup*Powder 12,481 21.9 12,522 21.8 A4l A03
ZF Dt
Others 1,275 22 1,373 24 A97 A71
&t
Total 56,901 100.0 57,570 100.0 A669 A12
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Sales Volume by Channel

(ZEzh-a—3KRM2Y)

20084 5E#E 200745248 R
08Result 07Result Balance
BE BH BE BH BE WEE
Volume Share Volume Share Volume %
3 - AN —
Supermarket 15,810 218 15,710 213 100 0.6
(o} \Y S
A Convenience Store 5,082 8.9 5,076 8.8 6 0.1
7| |d[E E - B B B
J} ‘a' Liquor shop,Grocery shop 3,533 6.2 3,972 6.9 A440 Al
> | n |8 B 5
Al e Restaurant,Fast food 8,654 15.2 8,572 14.9 82 1.0
° |® () 1t
Others 6,419 11.3 6,483 11.3 A64 A10
&
Sub Total 39,498 69.4 39,813 69.2 A315 A0S
JILY—EZR
Full service 17,404 30.6 17,758 30.8 A354 A20
& @t
Total 56,901 100.0 57,570 100.0 A669 Al12
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Advance:
Full Service:

Ordinary sales (operations done by customers)

Note: Sales volume is based on channel of Dec. 08

Full operation service by Bottlers. (mainly with vending machine)
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