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Sales Volume by Brand

(200841 H ~20084E9 A £ THERE)
Jan.1,2008 to Sep.30,2008

(B fi:Fc/s-%) (1000case-%)

20081 ~9 A E#E 200751 ~9R £4E 1R
2008 1-9 2007 1-9 Balance
nE MR HE Rt HE B E
Volume Share Volume Share Volume %Change

3 Vi . 3 - 2
Coca—Cola 8,045 18.5 7,628 17.3 417 55

D 3 — v 7
Georgia(Coffee Drink) 7,889 18.1 7,864 17.8 25 0.3

7 9 T 1) 7 R
Aquarius(Sports Drink) 5,961 13.7 6,411 14.5 A 449 A70

K 2 E S #*®
Sokenbicha(Blended Tea) 3,056 7.0 3,478 79 A422 A121

= & J 3 v F i

Flagship Brands Total 24951 57.2 25,380 57.6 A429 Al7

7 7 v 3
Fanta 3,513 8.1 3,203 7.3 310 9.7

B + e N 2 14
Canada Dry 800 1.8 829 1.9 A28 A34

— ( & C & )
Hajime (Green Tea) 1,925 44 1,872 4.2 54 2.9

18

Huang(Oolong Tea) 1,419 3.3 1,492 3.4 A74 A4)9

#T # 1€ =
Kochakaden (Black Tea) 1,160 2.7 1,168 2.6 AS AQ0.7

pa) B = Pl #*®
Karada Meguricha (Blended Tea) 591 1.4 672 15 AS81 A120

0O KIEZ&Y-2F 7T

Morinomizudayori*Minaqua

(Mineral Water) 1,822 4.2 1,732 3.9 91 5.3

= == v v A A4 F
Minute Maid 1,235 2.8 1,064 24 171 16.1

9 - = N A4 T =
Qoo*Hi—C(Fruit Juice) 1,572 3.6 1,596 3.6 A25 A15

e )] fth
Others 4,604 10.6 5,070 11.5 A 466 A92
Total 43,592 100.0 44076 100.0 A 485 A1l
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Sales Volume by Package Jan.1,2008 to Sep.30,2008

(B Fc/s*% (1000case-%)

200841 ~9 A E#& 20071 ~9 =& i
2008 1-9 2007 1-9 Balance
5E MR 5E MR 5E R
Volume Share Volume Share Volume %Change
Ja—+J )L
Returnable Bottle 639 15 649 15 A1l A6
~350ml 2577 5.9 2653 6.0 A76 A29
~500m| 7.710 17.7 7,743 17.6 A32 A04
P ~1000m| 410 0.9 428 1.0 A8 A42
T ~
1500m! 2,465 5.7 2,478 5.6 A13 A0S
~2000m 6,434 14.8| 6,541 148 A106] A16
e
Sub Total 19,597 450 19,843 450  A245 Al2
~200ml 7.025 16.1 6,655 15.1 370 56
& ~esom 833 1.9 754 1.7 79 105
C
A 850ml 2.826 6.5 2,506 5.7 320 12.8
| oo 901 2.1 1,024 23]  A124)  A121
it
Sub Total 11,585 26.6| 10,940 248 645 5.9
IV
Bottle Can 1422 33 2227 5.1 A804|  A36.1
SOy TS —
Syrup-Powder 9,317 21.4 9,327 212 A10 AO.1
Z0Ht
Others 1,031 24 1,091 25 A60 A55
a3t
Total 43592 1000| 44,076 1000|  A485 Al




F )L AR5 £

Sales Volume by Channel

(200841 H ~20084E9 H £ THEE)
Jan.1,2008 to Sep.30,2008

(BSfii:Fc/s-%(1000case %)

200841 ~9 A £4&E 200741 ~9 AE#& 1R
2008 1-9 2007 1-9 Balance
HE 4044 HE 40744 HE BB E
Volume Share Volume Share Volume %
A — A —
Supermarket 1 2,295 28.2 1 2,407 28.1 A113 AQ09
C \Y/ S
A Convenience Store 3,882 8.9 3,846 8.7 36 0.9
7d[E & - & & &
/I} ; Liquor shop,Grocery shop 2,746 6.3 3,053 6.9 A 307 A100
> nl|& B I&
A c| Restaurant,Fast food 6,472 14.8 6,417 14.6 55 0.9
°lz » 1t
Others 4867 11.2 4,875 11.1 A8 AQ02
it
Sub Total 30,262 69.4 30,598 69.4 A 336 Al
I —ER
Full service 13,330 30.6 13,479 30.6 A149 Al
a it
Total 43,592 100.0 44,076 100.0 A 485 Al
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BRFT)  BBEENARL—Lay (WaHRE. TLEEEF) LTLWSERBORTLED

LHAERE. BRBEREL. AL —av (BRER. TLEEEH)ETIEDRR
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Advance:
Full Service:

Ordinary sales (operations done by customers)

Full operation service by Bottlers. (mainly with vending machine)

Sales volume is based on channel of Sep.’08.
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