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Sales Volume by Brand

(200841 H ~20084E6 HETHEEE)
Jan.1,2008 to Jun.30,2008

(BAfiI:Fc/s-%) (1000case-%)

20084E1~6 5 £#E 200741 ~6 B £4E 18 R
2008 1-6 2007 1-6 Balance
nE R nE ¥R HE B E
Volume Share Volume Share Volume % Change

a A - 3 - 3J
Coca—Cola 4,788 18.1 4,541 17.0 247 54

D 3 — o 7
Georgia(Coffee Drink) 5,335 20.2 5,308 19.9 28 0.5

vy 2 T Yy 7 A
Aquarius(Sports Drink) 3,117 11.8 3,358 12.6 A241 A 72

K 2 E S 3
Sokenbicha(Blended Tea) 1,758 6.6 1,970 14 A212 A 108

= 8% J 3 v K &t
Flagship Brands Total 14,999 56.7 15,177 56.8 A179 A 12

7 7 b 3
Fanta 2,106 8.0 1,939 7.3 167 8.6

A+ #F F 3 4
Canada Dry 496 1.9 520 1.9 A24 A 47

- (X Ct & )
Hajime (Green Tea) 1,178 45 1,146 43 32 2.8

18

Huang(Oolong Tea) 853 3.2 924 3.5 A1 A 77

T P 1€ =
Kochakaden (Black Tea) 765 2.9 802 3.0 A37 A 46

m 5 12 i #*
Karada Meguricha(Blended Tea) 367 14 391 15 A25 A 63

FOKEKY-2F+97
" e W) 1,064 4.0 969 3.6 95 9.8

S A G
Minute Maid 719 2.7 644 24 75 11.6

g 0= N A4 Y =
Qoo-Hi—C(Fruit Juice) 963 3.6 963 3.6 A0 A 00

z ) b
Others 2,956 11.2 3,257 12.2 A 302 A 93

A =
Total 26,465 100.0 26,735 100.0 A 269 A10
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Sales Volume by Package Jan.1,2008 to Jun.30,2008

(B Fc/s*% (1000case*%)

20084 1~6 8 £ 200741 ~6 A RH&E =R
2008 1-6 2007 1-6 Balance
HE Ao d HE ¥R HeE iR E
Volume Share Volume Share Volume % Change
Y
ST 415 1.6 427 1.6 Al A26
Returnable Bottle
~350ml 1719 6.5 1,738 6.5 A19 Al
~500ml 4273 16.1 4,337 16.2 AG3 A15
~1000ml
E m 208 0.8 213 0.8 A5 A2 1
T ~
1500ml 1565 59 1,515 57 50 3.3
~2000ml 3540 134 3,625 13.6 A384 A23
o 11,306 42.7 11,427 42.7 Ail121 Al
Sub Total
~200ml 4747 17.9 4527 16.9 221 49
5 ~250ml 578 2.2 502 1.9 76 15.1
2 ~350ml 1,710 6.5 1,398 52 312 22.3
N
~ ~500ml 489 1.8 530 20 A A7
Bt
Sub Total 7,525 284 6,957 26.0 568 8.2
R L & 788| 3.0 1395 52 AGO7| A435
Bottle Can
YRYT A= 5846|  22.1 5910 22.1 AG4|  A11
Syrup = Powder
T 585| 2.2 618| 23 A33] A54
Others
PN E
- at 26,465 100.0 26,735 100.0 A 269 A10
Total
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Sales Volume by Channel

(200841 H ~2008E6 A £ THEHE)

Jan.1,2008 to Jun.30,2008

(ZEEaAH-a—35HRkJ> D)

(B - Fc/s %) (1000case %)

20085 1~6AEME | 2007F1~6AEE 1 R
2008 1-6 2007 1-6 Balance
HE FERCLE HE Rk L HE 1EiEE
Volume Share Volume Share Volume % Change
A — N —
H Supermarket 7,121 26.9 7144 26.7 A23 A 03
7}'\ °lc Y% s
A | 2. ¢ [Convenience Store 2,346 8.9 2,341 8.8 5 0.2
7 od|= M B iR IE
/F‘, v /IT » | Liquor Store 1,287 49 1,381 5.2 A93| AG68
> n v r|Z Otk — A
A ¢ | R ‘; Others 445 1.7 509 1.9 AG4| A 126
e t &t
Sub Total 11,199 423 11,375 425 A176 A 15
Juvk—-Lv—=Fyt
Non-home Market 6,980| 26.4 6,987 26.1 A7 A 0.1
&t
Sub Total 18,179 68.7 18,361 68.7 A182 A10
JILH—EXR
Full Service 8,286 31.3 8,373 31.3 A87 A10
& &t
Total 26,465| 100.0 26,735| 100.0 A 269 A10
A WAWYE Fr—2lE INEEREDFRYIT—IMNIBITIEC KRR (SHAEBEEICHTEL-EROFTYERT).
BREENMRL—av (B R#HET. T LETEE) LTV EREORTLED
LY —ER: LA EE. BREEREL. ARL—ay (AR, T LEEBE)ETIEDRR
R—LI—4yk:  R—N— OVEZI R ERIE. TOMAR— LSV EFIE, BMAEM)

JR—LT— b

T7—ART—R 73 —L RS BE-N— ZOMEBRE. HYIDREAVR, B Z DM
RTIL, DEIER. RAR—YHER., /SFalE. ZOMRERESR. 2. Bii5. T15. /oh—LAZ0i

S EMEIX 2008 FE6 A RBETHOF vy RILICEDIEET,

Advanced:
Full Service:

Home Market:

Non—home Market:

Ordinary sales (operations done by customers)

Full operation service by Bottlers. (mainly with vending machine)

Supermarket, Convenience Store. Liquor Store, Other(Food and Beverage Retailer)

Fastfoods Shop. Resutaurent, Coffee Shop. Gas Station. Station,
Hotel, Park. Stadium, Amusement Center., School, Office, Factory, Others

Note: Sales volume is based on channel of Jun.’08.
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