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Sales Volume by Brand

(200841 H ~2008E3 A FTHER)
Jan.1,2008 to Mar.31,2008

(BAfiI:Fc/s-%) (1000case-%)

20084E1~3 A E4& 200741 ~3 A E4& 18 R
2008 1-3 2007 1-3 Balance
nE MR nE MR HE R E
Volume Share Volume Share Volume % Change

a A - 3 - 3J
Coca—Cola 2,067 174 1,893 15.9 173 9.1

D 3 — o 7
Georgia(Coffee Drink) 2,637 22.2 2,676 22.5 A 39 A 14

7 Y T ) 7 R
Agquarius(Sports Drink) 1,151 9.7 1,274 10.7 A123 A 97

K 2 E S #*®
Sokenbicha(Blended Tea) 781 6.6 820 6.9 A39 A 47

= 8% J 3 v K &t
Flagship Brands Total 6,636 56.0 6,664 55.9 A28 A 04

7 7 b >
Fanta 872 7.4 864 7.3 8 0.9

R 7 2 14 ~
Sprite 29 0.2 86 0.7 A57 A 66.1

A+ #F F 3 4
Canada Dry 237 2.0 237 2.0 0 0.1

- ( X L & )
Hajime (Green Tea) 512 43 472 40 40 8.6

18

Huang(Oolong Tea) 392 3.3 416 3.5 A24 A58

#T P 1€ =
Kochakaden (Black Tea) 424 3.6 432 3.6 A8 A 17

pa) B = P #*®
Karada Meguricha(Blended Tea) 153 1 3 1 71 1 4 A1 8 A 104

ROKELY-2F97
Mornomizudayen® Minaqua 457 3.9 369 3.1 88 23.8

T T v Y A A4 F
Minute Maid 316 2.7 269 2.3 47 17.4

A
Qoo*Hi—C (Fruit Juice) 427 3.6 435 3.7 A8 A 138

% 0} it
Others 1,400 11.8 1,496 12.6 A 96 A 64

.S =
Total 11,856 100.0 11,911 100.0 Ab55 A 05
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Sales Volume by Package Jan.1,2008 to Mar.31,2008

(B Fc/s*% (1000case*%)

200841 ~3 A E£{E 200741 ~3 %4 B R
2008 1-3 2007 1-3 Balance
HeE AL HeE Rt HE R R
Volume Share Volume Share Volume % Change
—
ST 187 16 104 16 A7l  A35
Returnable Bottle
~350ml 936 7.9 917 7.7 20 2.1
~500ml 1,696 14.3 1,700 14.3 A4 A02
P ~1000ml| 92 0.8 86 0.7 6 6.5
E
T ~1500ml 716 6.0 679 5.7 37 5.4
~2000ml 1,492 12.6 1,465 12.3 27 1.9
&t
Sub Total 4932 41.6 4847 40.7 85 1.8
~200ml 2,342 19.8 2,368 19.9 A26 Al
5 ~250ml 239 20 236 20 4 1.6
2 ~350ml 670 5.7 520 4.4 150 290
N
~ ~500ml 170 1.4 175 1.5 A5 A30
&t
Sub Total 3,421 28.9 3,298 27.7 123 3.7
AT 321 2.7 536 45 A215 A401
Bottle Can
¥RYT - /35— 2745 232 2780 233 A35|  A13
Syrup = Powder
€ ol 249 2.1 256| 2.2 A7l A28
Others
& &t
11,856 100.0 11,911 100.0 ADb5 A0S
Total




F LRI BR 5T 8

Sales Volume by Channel

(200841 H ~2008FE3 A X THEE)
Jan.1,2008 to Mar.31,2008

(ZEEaAH-a—35HRkJ> D)

(B - Fc/s %) (1000case %)

200851 ~3AEH#E | 2007F1~3AEE 1 R
2008 1-3 2007 1-3 Balance
HE 4044 HE 4044 HE HimE
Volume Share Volume Share Volume % Change
e A
H Supermarket 2,972 251 2,940 24.7 32 1.1
7}'\ °lc % S
A | 2. ¢ [Convenience Store 1,075 9.1 1,125 94 A5l A 45
7 d|lz B ® &
Ko /IT > | Liquor Store 541| 46 570 48 A2 A5
S n v r|1Z Otk — A
X ¢ |k Z Others 182 1.5 203 1.7 A21| A 104
e ¢ &t
Sub Total 4,769 40.2 4,838 40.6 AG69 A 14
AVE N DN
Non-home Market 3,169 26.7 3,176 26.7 A6 A 02
&t
Sub Total 7,939 67.0 8,014 67.3 A75 A 09
TILH—ER
Full Service 3,917 33.0 3,897 32.7 20 0.5
a &t
Total 11,856 100.0 11,911 100.0 AbS5 A 05
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Advanced:
Full Service:

Home Market:

Non—home Market:

Ordinary sales (operations done by customers)

Full operation service by Bottlers. (mainly with vending machine)

Supermarket, Convenience Store. Liquor Store, Other(Food and Beverage Retailer)

Fastfoods Shop. Resutaurent, Coffee Shop. Gas Station. Station,
Hotel, Park. Stadium, Amusement Center., School, Office, Factory, Others

Note: Sales volume is based on channel of Mar.’08.
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