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Sales Volume by Brand January 1, 2007 to December 31, 2007
(1000case,%)
20075 £ 2006 F E1F i I
'07 Result '06 Result Balance
HE HERLEE HE 40744 HE R
Volume Share Volume Share Volume %
a A - a2 - 3
Coca—Cola 9,916 17.2 8,912 15.8 1,004 11.3
% E| - v 7
Georgia(Coffee Drink) 10,874 18.9 11,052 19.6 A178 A 16
7 2 T U 7 R
Aquarius(Sports Drink) 7,780 13.5 7,775 13.8 5 0.1
K 2 S #*®
Sokenbicha(Blended Tea) 4404 1.7 4099 7.3 305 74
= % J 3 v F &
Flagship Brands Total 32,974 57.3 31,838 56.6 1,136 3.6
7 7 v 3
Fanta 4119 7.2 4,209 1.5 A90 A 21
R 7 2 _t ~
Sprite 471 0.8 185 0.3 286 154.7
A F 4 F 3 4
Canada Dry 1,113 1.9 1,238 2.2 A125| A 10.1
- ( ¥ C & )
Hajime(Green Tea) 2418 42 2,648 4.7 A231 A 87
12
Huang(Oolong Tea) 1,979 3.4 2,147 3.8 A 168 A 78
#T P 1€ =
Kochakaden(Black Tea) 1,608 2.8 1,742 3.1 A133 A 77
ya) ) = P #®
Karada Meguricha(Blended Tea) 867 1.5 721 1.3 146 20.3
ZFOKEKY-ZFU7
S A 2215/ 3.8 1,719 3.1 495 28.8
S A G
Minute Maid 1,425 2.5 1,246 2.2 179 144
9 — =N A4 ¥ —
Qoo * Hi-C(Fruit Juice) 2,109 3.7 1,893 34 216 114
% » fth
Others 6,272 10.9 6,677 11.9 A 404 A 6.1
N =
Total 57,570 100.0 96,262 100.0 1,308 2.3
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Sales Volume by Package

(ZEzh-a—5RMIU T %K)

(20074E1 8 ~20074E12 B ETHD REED)
January 1, 2007 to December 31, 2007

(1000case,%)

20075 E4E 2006 F EHF B R
'07 Result '06 Result Balance
HeE Rt HE R BE i E
Volume Share Volume Share Volume %
Ja—+J )L
Returnable Bottle 892 1.5 890 1.6 3 0.3
~350ml 3,610 6.3 3,549 6.3 61 1.7
~500ml 9,738 16.9 8,761 15.6 977 11.2
E ~1000ml 528 09 574 1.0 A 46 A 80
T ~1500ml| 3,263 5.7 3,203 5.7 60 1.9
~2000ml 8,165 14.2 8,014 14.2 151 1.9
it
Sub Total 25,305 440 24102 428 1,203 50
& ~200ml| 9,313 16.2 9,520 16.9 A207 A 22
— ~250ml| 1,026 1.8 1,060 1.9 A34 A 32
g ~350ml 3,269 5.7 2,881 5.1 388 13.5
N ~500ml| 1,238 2.2 1,150 20 88 7.7
= it
Sub Total 14,846 25.8 14,611 26.0 235 1.6
R ML E
Bottle Can 2.632 46 3,271 5.8 AG39| A 195
YAy - N —
Syrup = Powder 12,522 21.8 12,158 216 364 3.0
z O
Others 1,373 2.4 1,231 2.2 142 11.5
& &t
Total 51,570 100.0 56,262 100.0 1,308 2.3
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Sales Volume by Channel

(ZEzh-a—5RMIU T %K)

(200741 B ~20074E 12 AETH RET)
January 1, 2007 to December 31, 2007

(1000case,%)
2007 F & 2006 E#E = 5
'07 Result '06 Result Balance
HeE R HE R HeE iR E
Volume Share Volume Share Volume %
R — /N —
ook Supermarket 15,699 27.3 15,149 26.9 550 3.6
A 7le 1 v )
s
d F M S | Convenience Store 5,080 8.8 5,015 8.9 65 1.3
v N E &R &
2 ; M 'z Liquor Store 2917 5.1 3,216 5.7 A299| A 93
c or|E oMk — 4
e k Others 1,073 1.9 1,171 2.1 A998 A 83
e Hi
¢ Sub Total 24769| 430 24549 436 219 0.9
JUk—=L3=ryt
Non—home Market 15,043 26.1 14,772 26.3 271 1.8
H
Sub Total 39,812| 69.2 39,322 69.9 490 1.2
JILY—E R
Full Service 17,758 30.8 16,940 30.1 818 48
Total 57,570| 100.0 56,262| 100.0 1,308 2.3
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BEEANARL—av (BRER. SLE€TEE) LTW5EREORFELET
TILH—EX: LHAEE, BREEREL. ARL— a3V (BRER. T L2 BTEE)E2TIEDRR
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Advanced:
Full Service:

Home Market:

Non—home Market:

T7—ARRT—R, 773 —LARRSY B N— ZOMEBRE. HVIREUR ZEZDH

R"TIL. DB RR—YIER. /AFoalE., TOMKRERMER. 2R, Bis, Ti5. /ohR—LZF 0
I EHEFX2007F12AXRBETOFYRILICEDEET,

Ordinary sales (operations done by customers)
Full operation service by Bottlers. (mainly with vending machine)

Supermarket, Convenience Store, Liquor Store, Other(Food and Beverage Retailer)

Fastfoods Shop, Resutaurent, Coffee Shop, Gas Station, Station,

Hotel, Park, Stadium, Amusement Center, School, Office, Factory, Others

Note: Sales volume is based on channel of Dec.'07.



