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7 59 P)n:l“ ﬂﬁ%ﬁ% (200741 ~20075E9 A ETH RED)
Sales Volume by Brand January 1, 2007 to September 30, 2007
(1000case,%)
20074F S 3MUFHA 2006 53U F- #A R
'07 1-9 '06 1-9 Balance
HE ALt HE 40744 HE R
Volume Share Volume Share Volume %
a A - a2 - 3
Coca-Cola 7,628 17.3 6,839 16.0 788 11.5
% E| - v 7
Georgia(Coffee Drink) 7,864 17.8 8,051 18.8 A 187 A 23
7 2 T U 7 R
Aquarius(Sports Drink) 6,411 14.5 6,341 14.8 70 1.1
K 2 S #*®
Sokenbicha(Blended Tea) 3,478 79 3,227 7.5 251 7.8
E % J 3 v F &
Flagship Brands Total 25,380 57.6 24 457 57.2 922 3.8
7 7 v 3
Fanta 3,203 7.3 3,231 7.6 A 28 A 09
R 7 2 _t ~
Sprite 430 1.0 142 0.3 288 202.9
A F 4 F 3 4
Canada Dry 829 1.9 945 2.2 A 117 A 123
- ( ¥ C & )
Hajime(Green Tea) 1,872 42 2,043 48 A 171 A 84
12
Huang(Oolong Tea) 1,492 3.4 1,615 3.8 A 122 A 76
#T P 1€ =
Kochakaden(Black Tea) 1,168 2.6 1,254 2.9 A 86 A 69
yaN Y = &K K
Karada Meguricha(Blended Tea) 672 1.5 502 1.2 170 33.8
HFOKEEY-2F97
S A 1,732 3.9 1,294 3.0 438 33.8
S A G
Minute Maid 1,112 2.5 941 2.2 172 18.2
= N A4 Y =
Qoo - Hi-C(Fruit Juice) 1,596 3.6 1,409 3.3 187 133
z ) fts
Others 4591 | 104 4941 116 A351 A71
S =
Total 44,076 100.0 42,774 100.0 1,302 3.0
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Sales Volume by Package

(ZEzh-a—5RMIU T %K)

(20074E1 8 ~20074E9 A ETH EET)
January 1, 2007 to September 30, 2007

(1000case,%)

20074F 553U F- 1A 2006 4F 55 374 - A 18R
'07 1-9 '06 1-9 Balance
HeE Rt HE R BE i E
Volume Share Volume Share Volume %
Ja—+J )L
Returnable Bottle 649 1.5 643 1.5 7 1.1
~350ml 2,653 6.0 2,493 5.8 161 6.4
~500ml| 7,743 17.6 6,840 16.0 903 13.2
E ~1000ml| 428 1.0 471 1.1 A 43 A 9.1
T ~1500ml| 2478 56 2,423 5.7 55 2.3
~2000ml 6,941 14.8 6,367 14.9 174 2.7
At
Sub Total 19,842 450 18,593 435 1,250 6.7
& ~200ml| 6,655 15.1 6,899 16.1 A 244 A 35
— ~250ml| 754 1.7 775 1.8 A 21 A 27
2 ~350ml 2,506 5.7 2,302 54 204 8.9
N ~500ml| 1,024 2.3 937 2.2 88 94
= it
Sub Total 10,940 248 10,913 255 27 0.2
R+ E
Bottle Can 2,227 5.1 2,629 6.1 A 402| A 153
vayF - NHE—
Syrup = Powder 8,011 18.2 7,651 17.9 360 4.7
z O
Others 2,407 55 2,346 5.5 61 2.6
& &t
Total 44,076 100.0 42,774 100.0 1,302 3.0
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Sales Volume by Channel

(ZEzh-a—5RMIU T %K)

(2007518 ~20075E9 A FTH REH)
January 1, 2007 to September 30, 2007

(1000case,%)
20074 55 379 3 £f 2006 53U 3 21 = 5
'07 1-9 '06 1-9 Balance
HeE Rt HE R HE R E
Volume Share | Volume Share Volume %
R — /N —
ook Supermarket 12,168 | 27.6 11,679 27.3 489 42
A 7le 1 v s
N
d F M S | Convenience Store 3,851 8.7 3,794 8.9 57 1.5
v NS E iR &
: Z | ™ 7 Liquor Store 2327| 53 2,501 5.8 A174] A69
c or|E oMk — 4
e k Others 585 1.3 649 1.5 A G4 A99
e Hi
¢ Sub Total 18,932 | 43.0 18,624 43.5 308 1.7
JUk—=L3=ryt
Non-home Market 11,666 26.5 11,351 26.5 315 2.8
H
Sub Total 30,597 | 694 29,974 70.1 623 2.1
TILH—ER
Full Service 13,479 [ 30.6 12,800 29.9 679 53
Total 44,076 | 100.0 42,774 | 100.0 1,302 3.0
TENYXR: Fr—UlE INEEREDFFRYI—TIMIB T IES KRR (LA ESB/ELICHSELE-EAROFFTYERS).
BREENARL—ar (B R#HR. SLEEBE) LTWSBREORFTELET
LY —ER: LHAEE. BEREEREL. AR 3 (AR, T LEEBH)ETIEDRR
R—LI—4vyb: R—I— OVEZIDRGERME. TOMHA—LUNVEFE, BRAIEM)

JR— L=k

Advanced:
Full Service:

Home Market:

Non—home Market:

T7—ARRT—R, 773 —LARRSY B N— ZOMEBRE. HVIREUR ZEZDH

R"TIL. DB RR—YIER. /AFoalE., TOMKRERMER. 2R, Bis, Ti5. /ohR—LZF 0
i EEIFX2007FE9ARBETOF Y RILIZEDEET,

Ordinary sales (operations done by customers)
Full operation service by Bottlers. (mainly with vending machine)

Supermarket, Convenience Store, Liquor Store, Other(Food and Beverage Retailer)

Note: Sales volume is based on channel of Sep.'07.

Fastfoods Shop, Resutaurent, Coffee Shop, Gas Station, Station,
Hotel, Park, Stadium, Amusement Center, School, Office, Factory, Others




